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Module
designation

E-business

Semester(s) in
which the module
is taught

7 / fourth year

Person responsible
for the module

Nadiyasari Agitha, S.Kom., M.MT

Language Indonesian

Relation to
curriculum

Preference

Teaching methods Lectures, Discussions, Project

Workload (incl.
contact hours,
self-study hours)

Contact Hours every week, each week of the 16
weeks/semester including Evaluation

● 2 x 50 minutes lecturer/week
● 2 x 60 minutes class exercise/week
● Self Study hours = 120 minutes/week

Total workload 340 minutes/week

Credit points 2 (~ 3,2 ECTS)

Required and
recommended
prerequisites for
joining the module

Information System



Module
objectives/intende
d learning
outcomes

In this course, students are expected to be able to:

1. Demonstrate a responsible and professional attitude
towards work in their field of expertise independently
and in a team, be responsible for personal/team
performance, and be aware of the needs of lifelong
learners and apply them in professional life.

2. Have managerial and communication skills to build the
team he manages. These communication skills (written
and oral), will support their role in initiating and
developing collaborative networks with various sectors.
And able to design, run a business and develop it based
on knowledge.

3. Able to use and manage infrastructure and design and
build a system based on the evaluation of current
conditions, then analyze the system developed as a
result of systematic evaluation and observation and
apply it innovatively on the business side that will be
run.

4. Mastering local issues including limited physical and
human resources; and able to solve and evaluate local
problems based on the latest information technology.

Content This course aims to enable students to apply e-business to
help local communities benefit so that they can improve the
welfare of the community. This course will discuss Introduction
to e-business, E-commerce, e-business models, e-business
infrastructure, e-business technology, e-business strategies,
e-marketing, starting a business, business management
criteria, Consumer Behaviour Analysis, Business
Transformation, Business Analysis and Design and
Implementation and Maintenance of e-business Enterprises.

Examination forms Assignments, Quiz, Project (Oral Presentation)

Study and
examination
requirements

Assignments 20%,
Quiz 25%,
Project 55%
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